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Work Wear Looks to Past to Lead into Future

Work wear industry leaders have rich past to help guide future for design, development and innovation.

December 3, 2009 – Not too many industries can look back over the past century and find what made brands legendary still important today. You only have to look as far back as the 1980’s to see most companies that led the technological revolution at the time are now nothing but distant memories. The same is not true, however, of the modern work wear industry and the brands that still lead it. You would have to think that Hamilton Carhartt, founder of the industry 120-year-old company that still bears his name, would be proud of his company and the many retail partners that continue to make it a success.

“Work wear isn’t just canvas or denim anymore” said Del Deide, President of Americanworkwear.us, an online work wear retailer that quickly become an industry leader “While our commitment to the basics of good business have never faltered, I don’t think most people realize that our industry drives much of the technological advances that filter into every day wear.”

Deide is right, in that work wear is hardly seen as a driving force in the changes we see in our own clothes, but examples of innovation for those with tough jobs has appeared quickly in applications for those with, well, lets just say much less strenuous lines of work. 

“A great example is reflective materials” Deide continues during an interview in his Tacoma, WA based operation “The impetus for reflective clothing was driven by safety for workers first. Soon after this commercial application it appeared on running gear, hats, children’s clothes and even pet gear. Now it’s not only an integral part safety offerings, but its prevalent in almost all aspects of our daily lives!”

Innovation comes in much less visible forms as well. Few realize that many of the modern construction techniques and manufacturing processes that Carhartt, Dickies and others pioneered in order to build durable products that stood up to years of hard labor were adopted almost universally by the fashion industry. But unlike the fickle nature of fashion, it’s the work wear industries commitment to quality, value and durability that has stood the test of time.

About AmericanWorkWear.us

For over 15 years, Whistle Workwear and its online division Americanworkwear.us, has been offering the largest selection and best prices on quality work wear, footwear, rainwear, flame resistant, and safety gear by leading brands such as Carhartt, Dickies, Caterpillar, Danner, Timberland, Helly Hansen, Grundens, Wolverine, Viking and more.

For more information visit www.americanworkwear.us or contact info@AmericanWorkWear.us

